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Visualiser Report - Executive Summary

Visualisers are not a new product, many of the current manufacturers had products 
available when we first researched the market in 2002 but total sales were very low.

However, at that time there were only 50k Interactive Whiteboards installed in UK and 
under 10k in the rest of Europe. Now there are over 1 million IWBs installed across 
Europe.

As visualisers are often “follow on” products the opportunity is far greater today, not only 
in the 1 million classrooms with IWBs but also in schools who have decided they need 
interactivity with projectors and visualisers or projectors and panels or pads.

Over 11k visualisers were sold in UK in 2008 and Futuresource forecast that over 17k will 
be sold in 2009, a growth rate of 56%.

The market is valued at £12 million in 2009 increasing 53% in 2010 to £18 million.

1 in 30 UK school classrooms now have a visualiser that will increase to 1 in 10 by 2010.

Visualiser adoption is currently 7 years behind IWBs but at about the same level as Voting 
systems.

Genee Vision are brand leader with 43.1% volume share followed by Avermedia and Elmo.

Almost 50k visualiser sales are forecast in 2009 across Western Europe.

Sales in Western Europe are twice the size of UK.
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Leading brands

Launched April 2009

First UK shipments 
August 2008

Wolfvision were not included 
in the research as most of 
their products are high-end, 
we did not consider them 
comparable with the other 
products which are aimed at 
the school market
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Step 1

Step 2

Step 3

Basics
(less developed countries)

Buildings, Electricity 
Water, Furniture

The adoption of Visualisers is a process which, in schools, can often follow the adoption of Interactive 
Whiteboards:

Basics ► computer ► projector ► IWB ► voting system / Visualiser
The the most likely candidates for visualisers will be:

Schools with Interactive Whiteboards in classrooms, or
Schools who have decided they need interactivity but by using projectors and visualisers or 
projectors and panels or pads instead of IWBs.

The Process

Step 4

Step 5

Visualisers ????

Step 6
Voting 

Systems

http://www.rm.com/Primary/Products/Product.asp?cref=PD348967�
http://images.google.co.uk/imgres?imgurl=http://www.glenwoodhighschool.co.za/images/photos/whiteboard2.jpg&imgrefurl=http://www.glenwoodhighschool.co.za/it/&h=447&w=302&sz=43&hl=en&start=9&tbnid=vCpL1BKSUOC2jM:&tbnh=127&tbnw=86&prev=/images%3Fq%3Dinteractive%2Bwhiteboard%26gbv%3D2%26svnum%3D10%26hl%3Den�
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Where are we?

Current 
country 
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Introduction DeclineMaturityGrowth

Countries can 
leap very fast, 
once they get 
started
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UK – Visualiser Overview
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Over 11k visualisers were sold in UK in 2008. 

Futuresource forecast that over 17k will be sold in 2009, a growth rate of 56%.

The market is valued at £12 million in 2009 increasing 53% in 2010 to £18 million.
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UK – Visualiser Pricing
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Average 2008 visualiser street price was £712.

The highest cost visualiser was £1,846 and the lowest £311.
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Visualiser UK Classroom Penetration

Compulsory education, K-12 ONLY

1 in 30 school classrooms now 
have a visualiser that will 
increase to 1 in 10 by 2010

UK
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Western Europe – Visualiser Overview
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Almost 50k visualiser sales are forecast in 2009 across Western Europe.

Sales in Western Europe are twice the size of UK
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Why Futuresource?

“One stop shop”, comprehensive sector 
research coverage in consumer and 
professional electronics, data storage, 
broadcast and entertainment media

Global coverage – UK, US and Japanese 
offices

Unique knowledge-based expertise and 
database across value chain, built up 
over 20 years

Powerful methodologies and state-of-
the-art research tools

Industry-leading data delivery/analysis 
platforms

Strong client service ethos

Blue-chip client base, unrivalled industry 
reputation

19
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talk to us…

Futuresource Consulting
+44 (0)1582 500 100
info@futuresource-hq.com
www.futuresource-consulting.com

While every effort is made by Futuresource Consulting Ltd to provide accurately researched information and 
carefully supported conclusions and recommendations to its client, in no event will the company or its 
professionals be liable for information, analysis, advice or recommendations provided to the client at any stage 
of the project, or be liable for actions and decisions taken as a result of this report.


	Slide Number 1
	Slide Number 2
	Contents
	Slide Number 4
	Leading brands
	Contents
	Slide Number 7
	Where are we?
	UK – Visualiser Overview
	UK – Visualiser Pricing
	Contents
	Slide Number 12
	Contents
	Slide Number 14
	Slide Number 15
	Contents
	Western Europe – Visualiser Overview
	Report from NECC, USA on Specialist manufacturers
	Why Futuresource?
	Slide Number 20

